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If authenticity is your calling 
card, how do you become au-

thentically inauthentic?
Welcome to the New Donald 

Trump, a marvel of the Twitter-
Cable-Facebook Non-Industri-
al Complex and the age of mi-
nuscule attention spans.

It took Richard 
Nixon prodigious 
feats of hard 
work between 
1962 and 1968 to 
create the New 
Nixon who got 
himself into the 
White House. But 
in an era when 
“brand” is both a 
noun and a verb and when “cu-
rating” is the thing to do, why 
should it surprise us that the 
New Trump took less than two 
weeks to fabricate?

After the wild, undisciplined 
and offensive period leading up 
to his April 5 loss in the Wiscon-
sin primary to Ted Cruz, Trump 
decided he needed to curate his 
brand big time.

Shoved aside were key staff-
ers, including his campaign 
manager Corey Lewandowski, 
who had reveled in the, shall we 
say, forceful approach to politics 
that was supposed to be part 
of Trump’s authenticity. He’s 
trying to banish offensive talk 
about women, the gratuitous 
fi ghts with television anchors, 
the uninformed comments 

about abortion.
Trump is going as establish-

ment as he can. He’s even forgo-
ing opportunities to hawk his 
product line, including Trump-
blessed slabs of red meat, on 
primary nights. He bizarrely 
indulged in this in early March 
after his victories in Michigan 
and Mississippi.

Trump’s restrained victory 
speech Tuesday night after his 
New York primary blowout led 
Bloomberg News’ John Hei-
lemann to offer an eloquent 
three-word obituary on “Morn-
ing Joe” for the Old Trump: 
“No Steaks Sold.”

But any doubts about The 
Donald deciding that being 
himself is overrated are erased 
by a visit to what has been sa-
cred Trumpian space, his Twit-
ter account. Consider this mes-
sage that crossed my screen at 
8:42 a.m. Wednesday: “Ted 
Cruz is mathematically out of 
winning the race. Now all he can 
do is be a spoiler, never a nice 
thing to do. I will beat Hillary!”

What’s shockingly extraordi-
nary about this was how thor-
oughly ordinary it was. “Math-
ematically” is not an adverb 
we are accustomed to seeing 
from @realDonaldTrump. The 
Trump Show’s recurring villain, 
Lyin’ Ted, was gone, replaced by 
a boring guy named Ted Cruz.

So jarring was this cast change 
to many of the 7.7 million of us 

who faithfully follow Trump’s 
Twitter drama that Sarah Huck-
abee Sanders, senior campaign 
adviser, appeared on CNN’s 
“New Day” to offer comforting 
words. “I wouldn’t be so sure to 
erase that,” she said of “Lyin’ 
Ted,” using language suggesting 
that Trump is trying to “erase” 
a lot of other things. She added: 
“My guess is it’ll still pop up 
from time to time.” Happy day.

Her efforts to reassure the 
fans may have been the most 
signifi cant post-New York pro-
nouncement from Team Trump, 
which has simultaneously creat-
ed a long-running, highly rated 
TV show – it might be called 
“Celebrity Candidate” – and 
manufactured a durable niche 
product.

The campaign must know that 
altering a story line abruptly in 
the middle of a television season 
unsettles viewers who hate to see 
their favorite themes ditched. 
Changing a well-known brand 
is risky business because cus-
tomers start thinking that their 
preferences are being ignored.

Many devotees of “The Good 
Wife” never recovered from 
the murder of Will Gardner, 
the tough lawyer/love interest 
played by Josh Charles, who 
disappeared from the show. The 
New Trump may prove to be as 
problematic a commercial gam-
bit as New Coke was three de-
cades ago.

It’s true that the Trump prod-
uct is lucky enough to be in a 
space where the competition is 
weak. Cruz may yet bump up 
his market share when the race 
moves to Indiana and Cali-
fornia, but his negatives rival 
Trump’s. John Kasich can be 
appealing, but in a goofy way, 
and he is selling a moderate 
spirit to a GOP customer base 
whose dominant preference is 
ferociousness.

But there is another major 
brand to worry about, Hill-
ary Clinton, who immensely 
strengthened her hand in the 
Democratic race with a 16-point 
victory over Bernie Sanders in 
New York.

It’s practically written into the 
news scripts that Clinton has an 
authenticity problem. The para-
dox, as one Clinton partisan ar-
gued to me recently, is that she 
has been unwilling to go full-
bore in competing with Sand-
ers’ visionary big offers because 
she just doesn’t believe that’s 
the way the world works. She 
can’t be anything but a practical 
pragmatist, this supporter in-
sisted, and that’s how she’ll run.

It would be a lovely irony if  
the retooled, restrained, profes-
sionalized New Trump made 
the same-as-always Hillary 
Clinton into the true representa-
tive of authenticity.

E.J. Dionne is a columnist for The Washington 
Post. His email is: ejdionne@washpost.com.

Snyder’s lead plan           
has a lot going for it

Gov. Rick Snyder’s call for 
much tighter lead standards in 
Michigan will be expensive to 
achieve, but it is an essential in-
vestment. Responding to the 
Flint water crisis, the governor 
has laid out a broad proposal 
to make Michigan’s limits on 
contaminants in drinking water 
far stricter than the federal man-
dates, and to require more rigor-
ous testing of water in schools, 
day care centers, nursing homes 
and government meeting facili-
ties.

It is an ambitious plan. The 
governor would, by 2020, trigger 
action when lead levels in water 
exceed 10 parts per billion; the 
federal standard is 15 parts per 
billion. The new levels would 
match Michigan to the recom-

mendations of the World Health 
Organization.

To get there, Snyder would 
require that all municipal water 
systems replace every lead service 
line within 10 years.

He’d also mandate annual tests 
of water in schools and other 
places that serve the most vulner-
able populations.

If lead levels are found to ex-
ceed the standards, water systems 
would have to inform their cus-
tomers within 48 hours; current 
rules give the utilities 30 days to 
issue a notifi cation.

The governor also wants man-
datory disclosure of lead service 
lines when a building is sold or 
leased.

Again, none of this will be 
cheap. Snyder must reprioritize 
the budget to provide the funds 
for such a sweeping infrastruc-
ture fi x. Few communities will 

have the money to replace service 
lines on their own. Meeting the 
goal will take creative fi nancing, 
and may require a state-backed 
bond issue.

But the problem with lead in 
water is broader than Flint, and 
the governor’s response takes 
that into account.

Just last week, the Detroit Pub-
lic Schools disclosed that 15 of its 
schools were found to have lead 
in water far in excess of the fed-
eral limits, including one building 
that had 100 times the acceptable 
level.

Across Michigan, and the 
country, the wave of water test-
ing triggered by the Flint crisis is 
revealing a chronic problem with 
contaminated water.

An Associated Press analysis 
of EPA data found that nearly 
1,400 water systems serving 3.6 
million Americans exceeded the 

federal lead standard at least 
once from January 2013 through 
September 2015. Just a fraction 
of schools and day care centers 
nationwide are required to check 
for lead.

Lead is a serious issue. High 
levels of lead in the blood of 
young children can slow their de-
velopment and cause permanent 
behavioral issues.

Some recent studies have cred-
ited lower lead tolerance stan-
dards adopted over the past 50 
years for a sharp decline in na-
tional violent crime rates. Society 
has a strong incentive to force 
lead levels further downward.

Snyder has some work to do to 
make up for his administration’s 
handling of the Flint crisis. Mak-
ing Michigan the national leader 
in combating lead in drinking 
water is a good step.

– The Detroit News

DUBLIN — They called it the 
Celtic Tiger, a period of  pros-

perity between 1995 and 2008, dur-
ing which everything in Ireland ap-
peared to come up shamrocks.

According to Wikipedia, be-
tween 1995 and 2000, the long-
dormant Irish economy took off, 
expanding by a startling 9.4 per-
cent. There was a building boom; 
roads were widened to accommo-
date more traffi c; newly confi dent 
people started buying things they 
had long denied themselves, in-
cluding bigger and nicer houses, 
which, it turns out, 
many could not af-
ford.

Even after 2000 
when the Irish econ-
omy continued to 
grow at an average 
rate of  5.9 percent, 
still well above the 
American average, 
confi dence in the 
economy remained high. By 2008, 
a dramatic reversal had occurred 
with GDP contracting by 14 per-
cent. Unemployment levels rose to 
14 percent by 2011 and 15 percent 
the following year.

The reasons are familiar to 
Americans. Mostly it was a prop-
erty bubble. Banks approved loans 
for people who could not handle 
big mortgages, which led to a re-
cession, not unlike the one experi-
enced in the United States.

As a much smaller country, Ire-
land’s comeback has progressed 
faster than in America where real 
unemployment is much higher 
than last month’s misleading La-
bor Department announcement of 
5.0 percent.

The Irish economy has experi-
enced a dramatic reversal under 
the leadership of  Prime Minister 
Enda Kenny, who is struggling to 
form a new government after two 
elections denied his party a parlia-
mentary majority from a less than 
thankful public that has tasted 
prosperity and wants more of  it ... 
now. Sound familiar?

Emerging from a joint European 
Union-International Monetary 
Fund bailout program, Ireland’s 
growth rate stood at a respect-
able 4.8 percent in 2014, declining 
slightly to 3.5 percent last year, but 
still better than any EU country.

While much credit belongs to the 
political leadership that has bitten 
the bullet and imposed austerity on 
government spending programs, 
causing howls from the left, and 
to the resilient Irish people who 
are experienced when it comes to 
suffering, foreign investment has 
also played a major role. Much of 
that investment has been driven by 
the anti-business tax policies im-
posed on corporations by the U.S. 
government, prompting many U.S. 
businesses to seek tax relief  over-
seas.

According to a report last year in 
The Guardian newspaper, 700 U.S. 
companies now do business in Ire-
land. This has meant $277 billion 
of  U.S. direct foreign investment in 
the past two decades. Ireland has 
gained more from American fi rms 
than Brazil, Russia, India and Chi-
na combined, says the newspaper.

The response from the Obama 
administration has not been to 
push for a reduction in the U.S. 
corporate tax rate – one of  the 
highest in the world – in hopes of 
enticing the fl eeing corporations 
back to American shores. Instead, 
it has imposed new tax rules on 
those companies that remain in 
an effort to keep them at home, all 
but ensuring that fl eeing businesses 
will not want to return.

This apparently is working on 
at least two companies. The Wall 
Street Journal writes, “A day after 
the Obama administration limited 
the ability of  U.S. companies to 
do international deals to lighten 
their tax burdens, Pfi zer Inc. and 
Allergan PLC terminated their 
planned $150 billion merger and 
other companies around the globe 
raced to assess the impact of  the 
new rules.”

What has been largely good 
for Ireland has proved less so for 
American businesses.

Among the many proverbs for 
which Ireland is known is this 
one: “If  you buy what you don’t 
need you might have to sell what 
you do.” Given the lessons of  the 
recent economic recessions in the 
U.S. and Ireland, this proverb is 
worth memorizing and practicing 
by governments and individuals 
alike.

Cal Thomas is a columnist for Tribune Content 
Agency. His email is: tcaeditors@tribpub.com.

America could 
learn a few 
things from   

Ireland

An outrageous act by       
the Berrien County Board  

Editor,
I have a problem with our 

county commissioners being able 
to vote for their own salary in-
creases, or, for any of their own 
compensation. I realize County 
Administrator Bill Wolf made 
the proposal, but who approves 
Mr. Wolf’s compensation? The 
county board of commission-
ers. There is a direct confl ict of 
interest here on multiple levels 
that needs to be resolved.

The Herald-Palladium article 
about this 2 percent raise was 
very informative, but unfortu-
nately, the data gathered by the 
county was analyzed incorrectly.

The salary increase rational 
is that our commissioners put 
more hours in than the other 
counties that were reviewed. 
Our commissioners have four 
formal meetings a month, while 
most of the other counties 
only have one. Instead of using 
that information to decide a 
2 percent salary increase was 
required, why wasn’t the ques-
tion asked about why Berrien 
County requires so many more 
meetings to conduct the same 
amount of business that other 
counties can accomplish in one? 
Wolf also stated: “Half of the 
counties looked at do not offer 
commissioners health insur-
ance, and four have no pension 
benefi ts.” This is another star-
tling piece of data. Why do our 
commissioners have health or 
pension benefi ts at all then? The 
board’s health coverage alone 
costs approximately $168,000 a 
year. The county board job was 
always intended to be a part-
time job, and part-time employ-
ees don’t receive any type of 
benefi ts in the real world.

Why does our county with a 
population of approximately 
155,000 need 12 commission-
ers? Kalamazoo County, with 
approximately 260,000 people, 
only needs 11 commissioners 

and its 2015 budget was $32 
million larger than ours. Based 
on this data, we only need seven 
commissioners to represent us as 
well as Kalamazoo County.

Bottom line, our county 
board of commissioners is over-
compensated, does not refl ect 
the overall demographics of 
the county (due to the ages of 
the vast majority of the com-
missioners), which I am sure is 
somewhat related to holding so 
many weekly meetings scheduled 
during regular working hours, 
and is more content with the sta-
tus quo than driving the change 
needed to operate government 
with less money.

So, county board, start 
showing some leadership, give 
yourself your 2 percent raise, but 
eliminate being able to vote on 
your compensation in the future, 
eliminate all your benefi ts, and 
direct Mr. Wolf to start collect-
ing data and applying the correct 
critical thought to determine 
how to lower our taxes. If you 

need some help, let me know. 
I’m available.

Rob Hoffman
Coloma

Another huge turnout       
for recent recycling event 

Editor,
The 7th annual Reduce, Reuse, 

Recycle Day event was a success, 
serving 685 community members 
on a thankfully sunny day.

There were 66 extraordinary 
volunteers on hand greeting 
residents, directing traffi c and 
helping unload literally tons of 
materials from vehicles. Other 
community partners that make 
this recycling event possible 
include Cycle-Re-Cycle, Kent 
Record Management and Mo-
saic Resale Shop and Resource 
Center in Benton Harbor; Green 
Earth Electronics Recycling, 
Martin’s Supermarket and 
United Container Company in 
St. Joseph; Republic Services in 
Stevensville; Lions Club; Dart 

Container Corp. in Mason, 
Mich.; Drug and Laboratory 
Disposal of Plainwell, Mich.; 
and the Berrien County Road 
Commission.

Residents can recycle all the 
items that were collected at this 
event at various local recycling 
locations or at future events this 
year. Anyone who may have 
missed the recycling event or 
has more materials to get rid of, 
check out the Recycling Guide at 
www.berriencounty.org/recycle.

Thank you to our amazing 
community members who put 
in the effort to make sure their 
waste got handled safely and 
responsibly. My hope is that the 
county Parks Department can 
continue the partnership with 
Lake Michigan College to offer 
this recycling event to the com-
munity for years to come.

Jill Adams
Environmental Property     

Manager
Berrien County Parks             

Department
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