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BUSINESS
Realtors Association 
elects officers

UNION — George 
Lucas, a licensed asso-
ciate broker with RE/
MAX Harbor Country in 
Union Pier, was named as 
the 2017 President of the 
Southwestern Michigan 
Association of Realtors 
Inc. and the Real Estate 
Information System of 
Southwestern Michigan 
Inc. at a recent installation 
event.

Lucas has been licensed 
since 1999, receiving his 
broker’s license in 2002 
and holds the National As-
sociation of Realtors pro-
fessional designations of 
Graduate Realtors Insti-
tute and Certifi ed Residen-
tial Specialist. Lucas  has 
served on the Board of Di-
rectors for the Southwest-
ern Michigan Association 
of Realtors and the REIS 
of Southwestern Michi-
gan in 2007-09 and 2012 to 
present.

Prior to serving as 2017 
president, Lucas served 
as treasurer in 2015 and 
president-elect in 2016. 
He served on the Finance 
Committee in 2015 and 
2016, the Standard Forms 
Committee for seven years 
and the MLS Committee 
for two years, serving as its 
chairman in 2012. George 
is a two-time recipient of 
the Educational Achieve-
ment Award and honored 
as the Most Effective 
Committee Chairman in 
2012 and was 2013 Realtor 
of the Year.

The following Real-
tors were installed as of-
fi cers and directors of the 
Southwestern Michigan 
Association of Realtors 
Inc. and the Real Estate 
Information System of 
Southwestern Michigan 
Inc. for 2017:
• President-Elect: Rob-

ert Kaufman, @proper-
ties Harbor Country, New 
Buffalo
•Treasurer: Mark Van-

Dusen, Cressy & Everett 
Real Estate, Edwardsburg

Directors included the 
following:
• Karin Buda, Berk-

shire Hathaway HomeSer-
vice, Edwardsbrug
• Tina Thornton, Real-

ty Executives Pro Brokers, 
St. Joseph
• Jaimie Lenardson, 

Cressy & Everett Real Es-
tate, Stevensville
• Carol Wight, Coldwell 

Banker Residential Bro-
kerage, New Buffalo
• Linda Johnson, In-

tegrity Real Estate Profes-
sionals, Niles
• Bert Peters, Friendly-

Appraiser.com LLC, Ste-
vensville
• Renay Suseland, 

Cressy & Everett Real Es-

tate, Edwardsburg
• Amanda Soukup, 

Coldwell Banker Weber-
Seiler, South Haven
• Dan Stacey, Stacey 

Appraisal Service, Berrien 
Springs
• Lars Petzke, RE/

MAX by the Lake, St. Jo-
seph

Julian Winery 
returns to wine trail

PAW PAW — The Lake 
Michigan Shore Wine 
Trail announced St. Julian 
Winery, a founding mem-
ber of the wine trail, is 
returning to the organiza-
tion. The trail now has 21 
wineries.

St. Julian Winery is lo-
cated in Paw Paw with 
tasting rooms in Dundee, 
Frankenmuth and Union 
Pier. The roots and vines 
of St. Julian Winery date 
back to 1936, when the 
Merconi family moved to 
Paw Paw and began culti-
vating its wine.

The Lake Michigan 
Shore Wine Trail recently 
dedicated a French Oak 
barrel to Lake Michigan 
College in Benton Harbor 
as a tribute to the contribu-
tion that St. Julian Winery 
and Dave Braganini, Presi-
dent of St. Julian Winery, 
made in bringing recogni-
tion of wines produced in 
Southwest Michigan.

The Lake Michigan 
Shore Wine Trail is a not-
for-profi t organization 
that promotes the develop-
ment of wine producing 
and tourism industry in 
Southwest Michigan.

Peterson to head 
wine trail association

COLOMA — Tony 
Peterson, owner of Con-
tessa Cellars in Coloma, 
was named  president of 
the Lake Michigan Shore 
Wine Trail Association for 
a one-year term that began 
Jan. 1.

In addition, the LM-
SWT membership re-elect-
ed Joe Herman, owner of 
Karma Vista Vineyard 
and Winery in Coloma, 
as treasurer. Herman  has 
held the post since LM-
SWT was founded in 2002. 
The membership  re-elect-
ed Scott Soethe of Lemon 
Creek Winery as recording 
secretary.

Peterson, a third-gen-
eration wine maker, has 
served as president before.

Chris Moersch, owner 
of Round Barn Winery, 
Brewery & Distillery in 
Baroda,  served as presi-
dent in 2016.  The new 
board offi cers began their 
term in January as the 
LMSWT elections are 
held each year during the 
December meeting.

NEW IN BUSINESS
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Melanie Owen and Lauren Kniebes are hoping to bring Lazy Ballerina Winery to downtown Bridgman this spring.

BRIDGMAN — Lazy 
Ballerina Winery is in the 
process of opening its sec-
ond tasting room, this time 
in Bridgman.

Lauren Kniebes and Mel-
anie Owen, who own the 
downtown St. Joseph tast-
ing room, said they want to 
open the Bridgman room in 
spring.

“It’s a long ways out, but 
we just began fi lling out 
the paperwork that’s pend-
ing licensing,” Owen said. 

“We’re hoping to be open 
for the spring this year in 
time for wine season.”

The original tasting room 
at 315 State St. opened in 
June 2015, through the help 
of the Kickstarter platform.

Owen said the second site 
will be at 4209 Lake St., 
where the Thornburg and 
Co. Cafe once resided.

Owen said she and 
Kniebes had plans of open-
ing a second location all 
along when they began 
to put their business plan 

By TONY WITTKOWSKI
HP Staff Writer

Lazy Ballerina Winery to 
open Bridgman location

Lazy Ballerina Winery in downtown St. Joseph, and soon to be 
Bridgman, offers a wide selection of award-winning wines.

LOS ANGELES — It’s 
been more than a decade 
since a handful of ambi-
tious entrepreneurs saw 
their plans to provide glob-
al telecommunications ser-
vice through massive satel-
lite constellations blow up, 
doomed by runaway costs.

Now, a new generation 
of satellite entrepreneurs is 
headed back to the launch 
pad. Backed by billions of 
dollars from deep-pocketed 
investors, they plan to blan-
ket the earth in the next few 
years with perhaps thou-
sands of miniature satel-
lites beaming cheap, ubiq-
uitous broadband service.

What’s different? 
Launching one of these 
smaller satellites can cost 
a fraction of the price for 
a larger, school-bus-sized 
satellite. These new satel-
lites will largely be mass-
produced. And consumers 
now demand high-speed 
internet connectivity pretty 
much everywhere, on air-
planes, cruise ships and in 

the remotest village in Af-
rica.

Companies such as 
SpaceX, OneWeb and Boe-
ing have all recently pro-
posed networks of satellites 
in low-Earth orbit to pro-
vide high-speed broadband 
access around the globe.

Even Facebook CEO 
Mark Zuckerberg has as-
pirations to bring internet 
to poorly connected areas 
– a plan that was derailed 
in September after a satel-
lite set to beam high-speed 

service to areas including 
sub-Saharan Africa was 
destroyed in the explosion 
of a SpaceX rocket on a 
Florida launch pad.

If  this latest wave of 
satellite networks gets off  
the ground, it could pose 
a challenge to a $224.6 
billion industry currently 
dominated by telecom and 
cable companies with their 
miles of fi ber optic and 
copper wires.

“That’s going to shake 
up how these operators 

are controlling different 
regions, and it’s going to 
allow the consumer a little 
more of an option,” said 
Taylor Palmer, industry 
analyst at market research 
fi rm IBISWorld.

In mid-December, the 
Arlington, Va.-based One-
Web said it secured $1.2 
billion of funded capital 
in a round led by Japanese 
technology giant SoftBank 
Group Corp., which con-
tributed $1 billion of the 
total.

The money will fund 
construction of a Florida 
satellite manufacturing 
plant, which is set to start 
production in 2018.

SoftBank is just one ad-
dition to OneWeb’s list of 
big-name investors, which 
includes Qualcomm Inc., 
Airbus Group, the Coca-
Cola Co. and Richard 
Branson’s Virgin Group.

“One of the main chal-
lenges is raising fi nanc-
ing from investors, so this 
proves they are able to con-
tinue doing that and they’re 
still attracting money from 
these big, established com-

panies,” said Bill Ostrove, 
aerospace and defense ana-
lyst at market research fi rm 
Forecast International. 
“That’s going to be really 
vital.”

Satellite-provided broad-
band service is still tiny. It 
generated revenues of $1.9 
billion in 2015, according 
to a June report from the 
Tauri Group that was com-
missioned by the Satellite 
Industry Association trade 
group. That compares with 
$97.8 billion for satellite 
television.

But interest in satellite 
broadband is growing as 
consumers expect high-
speed service in places that 
aren’t always well-served by 
fi ber or cable.

Last month, Southwest 
Airlines said it planned 
to equip its entire fl eet of 
more than 700 planes with 
WiFi.

“There’s a competitive 
advantage for those that 
have that service available,” 
said Tom Stroup, president 
of the Satellite Industry 
Association. “Broadband 
has essentially become an 

expected fact of life.”
Analysts say satellite 

constellations could have 
the biggest effect in remote 
areas.

In 2014, almost half  of 
the world’s population 
lived in rural regions, which 
are largely unconnected to 
the internet, according to a 
report from ITU, a special 
agency of the United Na-
tions that handles informa-
tion and communication 
technologies.

“Internet access is funda-
mental for understanding 
of culture, cultural differ-
ences, civic understanding 
and participation,” said 
Greg Wyler, founder and 
executive chairman of 
OneWeb. “It helps make 
the unconnected economi-
cally relevant to the devel-
oped world. When they’re 
economically relevant, we 
pay a lot more attention to 
them.”

The company has an am-
bitious timeline. It plans 
to launch the fi rst 10 satel-
lites into low-Earth orbit 

By SAMANTHA MASUNAGA
Los Angeles Times

Satellite constellations could be poised to challenge the broadband industry

“Ask Brianna” is a Q&A 
column for 20-somethings, 
or anyone else starting out. 
I’m here to help you manage 
your money, fi nd a job and 
pay off student loans – all 
the real-world stuff no one 
taught us how to do in col-
lege.

Q: I just graduated from 
college and I’m starting my 
fi rst full-time job soon. Is 
there a breakdown of how 
much of my paycheck I 
should save and spend?

A: My fi rst paycheck af-
ter I graduated college felt 
like a gift from the gods of 
adulthood: The magic of 
direct deposit meant money 
suddenly appeared in my 
bank account every two 

weeks. But 
no one told 
me what to 
do with it.

I didn’t 
know how 
to balance 
saving for a 
house in the 
future with 
buying a 
ticket to Lol-

lapalooza now. I didn’t sign 
up for my workplace retire-
ment account and missed 
out on crucial years of re-
tirement savings. I carried a 
hefty credit card balance.

I’ll never forget seeing 
the Decemberists play Lol-
lapalooza during their brief  
foray into prog rock. But I 

do wish I’d booked a cheap-
er early-bird ticket and paid 
it off right away instead of 
letting it languish on my 
credit card, racking up in-
terest charges, for months. 
If you know you should 
be responsible with your 
money but you’re not sure 
where to start, follow this 
three-step plan –  as I wish 
I had.

Know how much you earn
The Class of 2017 is more 

likely to get a job that pays 
decently than I was when 
I graduated in 2009, in the 
teeth of the recession. Just 
4.6 percent of bachelor’s 
degree holders ages 22 to 
27 were unemployed in De-

cember 2015, down from 
a high of 7.1 percent in 
February and March 2011, 
when the economy was 
slowly recovering, accord-
ing to the Federal Reserve 
Bank of New York. Median 
annual wages were $43,000 
in 2015 for the same group, 
the highest since 2003.

To start using that money 
wisely, take a look at how 
much you bring home. Af-
ter taxes and deductions 
for things like health insur-
ance, the amount you see in 
your bank account is likely 
to be 65 percent to 70 per-
cent of your gross pay, says 
Bruce Elliott, manager of 

What should I do with my first paycheck?
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A rendering of satellite broadband coverage that could be pro-
vided by OneWeb’s proposed network of hundreds of satellites.
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